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Total U.S. Online Grocery Sales: February 2021
Total spending past 30-day periods
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8 $7.2B $1.6B $2.2B

Ship-to-Home
W Delivery/Pickup

Delivery includes first- and
third-party providers (e.g.
Amazon Fresh, Albertsons,
FreshDirect, Instacart, Shipt)
Pickup includes in-store,
curbside, lockers, and drive up
Ship-to-Home includes
common (e.g. FedEx, UPS,
USPS) and other parcel

=] couriers

07" Mar 20 Apr 20 May ‘20 Jun ‘20 Aug 20 Nov 20 Jan ‘21 Feb ‘21  Monthly total may not be equal
due to rounding

Sources: Brick Meets Click/Mercatus Grocery Shopping Survey, I. = e
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brick meets click. Jun, May, Apr and Mar 2020
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