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TikTok
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CapCut - Video Editor
Video maker with music
Bytedance Pte. Ltd

#4 in Photo & Video

Free . Offers In-App Purchases
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Agenda

e Platform
e Short VDO
* Talking Head Workshop

e Edit VDO with CapCut Workshop
* KM. VDO or PRVDO



Platform
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O do (sUmw 3aTo Taw)

O Metaverse 00 M et s
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Meta laUaawtinviu 10%
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FACEBOOK ALGORITHM

Relationship
Who a user typically interacts with

N Content Type

The type of media in the post
(e.g., video, link, image, etc.)

Popularity
How many likes/engagements
the post gets

ADIUFUWUSS:KDID
Creator ua: User
Us:tnnuov Content
ADJUYY

ADUTKIU



O Celebrity***

O sumw

O &o IGTV (sUmw 3dlo Taw)
O Reels




O Social Media VDO ***
O Home VDO

O Content VDO

O Short >

YouTuhe



YOUTUBE ALGORITHM

user history and context

video
corpus

millions | candidate

generation

hundreds
—

—

/

other candidate sources

= @Youlube seorch Qa ¢ = on @@
A ° Live Mixes Music Korean dramas Eating Conversation Game shows At Data scis 1
Home

Explore

ranking

GMMTV OFFICIAL @

video
features

abacription:
“ = uAgaidwihem inAflaudr | F4
Ubrary
-

Thailand : ¥1a¥n&a%ea1? BOYS...

Mix - Ed Sheeran - Shivers [Official Lyric
Video]




O Short VDO
O VDO Shopping

AQ=asivyanInd 1 AuautkseeyawksSgmeiut 2568

dodudvavsovonmvdaciodulu TikTok Tuldalasy Formidwevasiv Awareness




TIKTOK ALGORITHM

. @ﬁamu 15 %
e Al wu:zul 85%

dfotnawanmiutsitkunauauniugniols, 60y = Al Ut




TIKTOK ALGORITHM

1. Bsaugadvau AU TikTok azaulvmduaumiinile wagds Viral uniu

2. BaaugnAmIle s usetuiinAnuyey 84 Viral (iun1sueediv)
3. 01 Al Junetedls Nduresussianlnu Aszanusedialelulaglenveugresiuiiiu

Loiau wirdu 89 Viral Wy AuYaURYRIIII YIBTRIguNIN

4. INDUAUAIY #Hashtag

ANONU AD uddiso:Mmogvls thAuQAaUoDu AGUB ua: Al Sumv

(a1 wsovisADBovINYINUD:(S o
: U NDVASAY



Social Media

TikTok

KOVUKVLIAYVANDU KDVUWKVNS:UIANUTYU




Platform

« On-Air
* On-Line
 On-Site

fiun - ML Sume 2562

Highlight
Function

50

40
) 13
16
0 -
Twitter
LINE
t‘ 10
Tiktok
@) wa

g
8
a

All

All

i 35-550
ﬁnwngm'smnsﬁnuga

18-341

i 35-440

uley Jouge

16-24U
Dn'\gz'lnﬁ's\‘;?uug'\u@

ARmuvroinu

All

16-24U

idunouINUA
Tudans:

Executive Self-

P A

i@ndoulng
mwning

auianino
musial
ia:Asnna

Chat

AAUAU 15 Sunf
WupaUaUTA
na=mnan

Sound Only

Social Media Platform
| ser*  Major |

Best VDO \
Dlmensmnx -

Horizontal

Horizontal

Vertical

View Count I
- ™

35uni
Non-disclosure
35ui
25ui
LINE TV

25uin
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1-3 Uiy

19-29 0 ra:Qu
IWAKIYV

AR Filter
Green Screen
Edit tools

Hashtag
Challenge

AauINUaUSIANIKAI Y
aunauy WussHivfaun
udunmsrivinsuaikun

ANWN

15-60 Sunfi

19-29 0 sa:z10u
IWAKMYY

Plenty of Filter
Green Screen
Edit tools

share to IG
Story

ssiofiinaudsuneoguu
Instagram ng:?;\?m:‘q Qo0MS
iwugaumoirdnusinuingo
Ju wsamausnusuGKSaU

rauodumiusunuuing

15 Sunfl

19-29 0 wasdu
IWAYE

Basic Filter
Green Screen
Edit tools

Music libraly

ssfafidnauannndniuie

. 3 4. o
nwuliuid iWlavanganonao
Al YouTube Gfd Soaduuovnly
o ETUSERTRNY KR SHAVDE
VIWNDRIUDBKINNY 63383007

Y‘lL‘i .; wauuInno In’.tngrnm

8a: TikTok
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@ ||

Reels| | Shorts

https://stepstraining.co/
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Short VDO
Mludov TikTok




SPOTL GHT fiLn SPOTLIGHT sousou
Uaana d'i
IWaaana JikTok
J [ | [ | L ™
nANYvGoL
- gilsvusredou

n:a 1 wualuAunad

Q15 tBavunow
UINNI1 850 uncaldou

iWunauwaindun
gnadulkaauinngafud 2021
na:Qnaaaonad 3 wuaiunsv

= " dasimisiidousouvuluidua
, iidegongadalwad
: . . i
: ByteDance 19709V TikTok
m \ ) dyaA1n31 180,000 druadaans
o U 2020 Usrwldiwudiu 100%

=1 €4
- ‘ ° U 2021 s1elawudu 70%
(512 58,000 duaoaals
g KSond1 2 ahuauuin)
= , L

MU uIsa dardsSLTSAH nad

- s1gldanav 1% 1,058,000 a1 uuin
> fils 246,000 d1UuuTn aaav 36%
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miucdov TikTok

Aulnolsd TikTok nawWdududu 8 uovlan aulngidu TikTok 35.8 3auau

sl TIKTOK AD REACH RANKING

COUNTRIES AND TERRITORIES WITH THE LAR T TIKTOK ADVERTISING Al

b THAILAND

mm——
THE POTENTIAL AUDIENCE THAT MARKETER: \N REACH WITH ADS ON TIKTOK

01
04
5

(074

-

LOCATION

UNITED STATES OF AMERICA

INDONESIA

BRAZIL

MEXICO

RUSSIAN FEDERATION

VIETNAM

PHILIPPINES

THAILAND

TURKEY

SAUDI ARABIA

REACH
AGE 18+

57,516,000

54,864,000

49,862,500

43,428,500

40,277,500

29,862,500

26,391,500

REACH 18+
vs. POP. 18+

1

12

13

14

15

LOCATION

IRAQ

EGYPT

FRANCE

JAPAN

GERMANY

COLOMBIA

UNITED KINGDOM

MALAYSIA

ITALY

PERU

REACH
AGE 18+

23,729,500

,954,000

20,696,000

20,648,000

20,114,000

19,658,500

19,302,500

17,153,000

16,868,500

SOC

REACH 18+
vs. POP. 18+

94.5%
343%
40.9%
19.5%

297%

(O) Meltwater

POTENTIAL REACH OF ADS
ONTIKTOK | + ONLY)

d

35.80

MILUON

TIKTOK AD REACH AGE 18+
vs. TOTAL INTERNET USERS

TIKTOK AD REACH AGE 18+
vs. TOTAL POPULATION

51.19

TIKTOK AD REACH AGE 18+
vs. POPULATION AGE 18+

63.

QUARTER-ON-QUARTER
CHANGE IN TIKTOK AD REACH

+0.49

+156 THOUSAND

FEMALE TIKTOK AD REACH
vs. TOTALTIKTOK AD REACH

YEAR-ON-YEAR CHANGE
IN TIKTOK AD REACH

MALE TIKTOK AD REACH
vs. TOTALTIKTOK AD REACH

39.4%

K KEPIOS

www.everydaymarketing.co



'[i_kTok EuInFJ ﬂ
gaualnu

« | K @ | @

aaomau’fnan | nu78|:)a‘\uuT|kTok ?u\)']u“qa *ASL w?u 50%
g\)UU 44% EI\)UU 71% |WUUU 47% 319 18-34 U

Kuannawnuciaao':ha\)ao 5 duqQu

n).m @ @ &

Entertainment
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NYIKAQ ; IVBUINBUL.A. 63 VS U.A.64 | AU : TikTok



Tik Tok Shoot short clips - Special Effect

Watch millions of musical clips Powegful tools to get you started Easy,to create magical clips

Cancel

T nananan

} g locatior “ Cancel

#idoladance
d'n, Tik Tok Do you wanna

Filter
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U 2022 vxlan 103y 52 ui/Su
H) TikTok

Wio TikTok AuRBovollu WIiT TikTok W5 TikTok
L WACLYINEE TikTok @ uluniuoiin Gen Z 81% Gen Z

. : . I ‘
llennials (92%) RSS9 2540 — 2555 (21g 10 - 25) Taunu TikTok
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https://www.tiktok.com/business/th/insights
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https://www.facebook.com/watch/?v=1011092499519965
https://youtu.be/urBAZlHj_mk
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&b Gonnv 66 TikTok LIUSY s

nsavyan Engagement guanuulsldgallng

Instagram YouTube
3% 7 1%

Twitter
15%

186,393,775

n 54,729,106

1 45006759

Facebook

18%
7,468,309

m 3,985,168

ERe Py

Buzz* 297,603,117 *Buzz = Mentions + Engagement

TikTok
63%

nundioya: DXT360 uwanwWosuiinmuinaisuaridusvovifuiinm (Social Listening) uosusdn aeitdn fa (dataxetiinfoquest)
TauiAudoyasznine 16 1Ly, - 15 w.A. 2566




é laanmv 66 data:et:infoquest

TOP

| WSSANNSLUOV
) vuAs:ualslsya

*Buzz = Mentions + Engagement

nundioya: DXT360 uwanwWosuiinmuinaisuaridusvovifuiinm (Social Listening) uosusdn aeitdn fa (dataxetiinfoquest)
TauiAudoyasznine 16 1Ly, - 15 w.A. 2566
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https://www.tiktok.com/@ mfp.official
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‘ anm ‘ 2
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Do
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[> 3534
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nowssa nvau
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https://www.tiktok.com/@mfp.official
https://www.tiktok.com/@pheuthai.party
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https://www.tiktok.com/@unitedthaination

& . chadchartandfriends P

: - wiaunma
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TikTok WuwunnaaonvnuUaonang D

vinwhiaun tiansouin Minagdmiumnau
200+ ulowe aanQ

tumsdoansFonuanciio -

361a & anla

pgihollusssusna lutdunivnis .. W oo oL =oF]
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Authenticity is still important

d4519901981%5U TikTok laany

U2YANISKUFYY
nngoonwdidnnsalng

Laitiu Production gy 84d1e Bednug Bepassla

gvau vluusoudv TWidunioms
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https://www.tiktok.com/@chadchartandfriends?lang=th-TH
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1. wiuatmnsanans
2. liandn
3. inunliladanins

4.ng Rule of Thrids
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1d9v / Microphone

TRS TRRS

VAt

7
2.5mm with MIC

smara:
A
E?m

TuAnuundudnide wazuuulsgns
. Rode smartLav+ lavalier usniudnide

¢ BOYA BY-M1 lufuiiuinide

*  Boya wireless Tu# ju BY-WM4-6-8
TuAyxn / lua Shot Gun

Internal Mics (saaangnavine)

1 ]
= = 1

=" @ o dl <
 laantunnidgslun@aunaaninaziiluldla
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lWUDKIIUMSUS:B1dUWUSUD VKLDYVIUNIASTY

a v (¥ 2

Corporate Vision dgnNeU UDIANT

(%

Executive Vision JdevimiEUImg

Corporate Mission LNUSIU ANSAIVDIDIANT

Corporate Performance Nad1UUIDIANT

Service Value n1slAUSNIIU0909ANS

Corporate social responsibility (CSR) n1sluusnisnadeau

Internal Branding Communication N13@0a15tusuan1glunIAng
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181917 / L@IR TN

any / a1san / Video Essay

Viog laen333nUseaniu / wafu wifien
N5ANw @eu-lAINg /
d15RI5N15A9 / 597

ALATHU / HAN / AMNGTTH
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1. waard (Headline) |
rduus:lau-Uryrminuautongauntdard

2. mswoudssaun (Lead)
- agflannudragyaaiasiilalutaninibes

- 1w WHO WHAT WHY

(AanfdiAnas 2-3 adng i las vihazls vivinla (1Waazls)

2. iiom (Body)

- ANAUANNRIATYURILTAITIVVINNA

U

- QAIATY VLDYTIUVUGA HAINBE] VLNBANNMNAINUANNTIATY
lusraaziaan SW + 1H

v X Y Y oa v a o a A R
- UNVHUHAHUNIE ‘V]N]sllﬂﬁslﬂ'ﬂuﬂﬂﬂ /[ AU-IA1-aIUN / FR-HIUANAVOIUTHIAIV

- ianundu 9 3-4 ussNA / laitnu 2-3 danin
- dgudsslaagluuuuanian

- ANANNITANNIHOIL WA



Hook (ri’ﬂﬁnuau!anuc?ouci 3 Suin)

* 5 Celebrity

* Wamailyun

* IpAuN19LEUAIDNN
* IpAuAIHNANAS

o amuiselaagimnaylasy



L

Hold (rhkauqgouou qé)

*  Fnsaauln
- y
*  AMNHNNTLARBU I
= Y = ?/ o Y
o Ndapdnuadunadu uwiade

¢ ﬁLW@Qﬂ?%LLZﬁ LNQANLNTIS ﬁﬂ@’]ﬂ‘ﬁ\lﬂj

* ANHNIITARIUIZAL AN LAZANTNDL

A8N13 WATANNILARRUNARLAZH AR LTU

Zoom, Speed, Effect Transition




Patterns and Creative Transition

e Pan

e Tilt
° Z ! i it
oom DR | oo contees

T

* Dolly

* Truck

* Tracking Shot (Following shot)
* Arc Shot (180 Degree)

. Wie findet ihr's? @ #fyp #viral One step transition . #videotips
+ Circle Shot (360 D LT
Ircie (@) edaree #foryou #creative #transition #videohacks #videography...
@ christina.kli D> 4M ° smilewithjeryl D 142.6K

https://www.tiktok.com/search?q=Creative%20%20Transitions&t=1687105839299 _



https://www.tiktok.com/search?q=Creative%20%20Transitions&t=1687105839299

Talking Head

Talking Head Video

example

Scott Dawkins
Founder and principal advisoe
Criffin Financial Services
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1. Eye Contact

+ UDVSNADY DEYWDVHINADIDVUA:AUDU

o staniduadwdumswa 1 cio 1
(Interpersonal Communication or Face-to-face
Communication)



KaNNISWAQKUINAaD v

2. Body Language (nmunme turun)

« WUunuwdv
« lusssuv1a
. dDONADVNULUDKN

o ISAVLIASUANULUNDD
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3. tdgv Mw

* WuddY WaMUsSSUBIaadiov
¢  JDQAADVNULUDK

«  dS1oUnduwusnuAauqQ

¢ WQ+NS:N+ILFQVDISUNIIALAUNIW
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